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Goals of the Forum  
and Exhibition
• �Create the leading innovative 

venue globally

• �Forecast development of the 
world’s innovative ecosystem

• �Promote advanced research and 
development

• �Attract heads of state, executives 
of international companies, and 
leaders of innovative associa-
tions to a dialogue on strategic 
partnership

Knowledge Producer  Organizers

Audience  
of the Forum
• Business 

• �Academic community

• �Government authorities

Special Programme
• �project “100 Innovators”	

• �Rusnanoprize

• �High-tech companies rating  
TehUspeh

Presentation and study 
of advanced develop-
ment, new technologies 
and services

Acquaintance with the 
cutting-edge research 
and best international 
practices

Formation of strong, 
productive collaborative 
relationships and stra-
tegic partnerships in the 
field of advanced R&D

Up-to-date information 
from the first persons 
about the policy and 
investment programmes 
in the field of techno-
logical development



Information about the Forum and Exhibition “Open innovations”

Results of the forum 2012
156 Forum program events 
4925 participants of the Forum
714 speakers from 39 countries 

Sponsors

Over 20 agreements between major Russian and international companies. 
Online broadcasts could be viewed at the Forum website and via official pages on 
Facebook and Twitter. Over 6,000 unique users accessed the web-site broadcasts 
and the total number of visitors to the web-site during the Forum was in excess of 
20,000, greatly increasing the overall reach of the event. 
Forum was attended by over 350 journalists from more than 150 Russian and more 
than 2,000 mass media publications, dealing with issues discussed at the Forum.

Aeroflot JSC made a contract with Kazan National 
Research University for development of a new gen-
eration of de-icing fluids

In the healthcare sector Bayer and Medsintez LLC 
signed an agreement on R&D cooperation and 
launch of full-cycle production of certain Bayer 
medications in Russia

Agreements on cooperation in education and R&D were 
signed between the Skolkovo Institute for Science and 
Technology and three major corporations: Uralvagon-
zavod Scientific Industrial Corporation, Oboronprom 
United Industrial Corporation and Intel Corporation

RUSNANO Capital, Virgin Group and Virgin 
Green Fund announced the establishment of 
a USD 200 million investment fund, VGF Emerging 
Market Growth I.L.P.
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Media partners

Results of the Exhibition 2012
over 10 000 Exhibition visitors 
515 exhibiting companies 
more than 1000 latest developments 
presented at the area of 22 000 sq.m. 
of exhibiting space
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Sponsorship opportunities

The Moscow International Forum for Innovative Development “Open Innovations” 2013 and the accompanying events are an excellent opportunity to present your company and 
products, and to take an active part in this significant event along with representatives of the largest technology companies and other actors of global innovative processes.

Five reasons to become a sponsor: 
• �Broadest opportunities for profitable brand position-

ing in the market (both russian and global)

• �Unique opportunities for development of business 
relations with partners and investors, attraction of 
customers and new contracts

• �Integrated marketing programme: traditional promo-
tion tools and new media

• �Possibility of direct presentation of products and 
services to target audiences

• �Positioning the company as an active participant of 
the international innovation process
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Sponsorship opportunities

Delegatory  
Participation

Participation  
in the Forum  
Programme

Exposition  
at the Exhibition

Informational  
Support (PR)Branding

• �Outdoor advertising

• �TV and radio advertising

• �Print advertising

• �On-line ads

• �Advertising and logo in 
(branding and) promotional 
materials for participants and 
visitors

• �Advertising on the official 
forum website

• �Registration of Sponsor’s 
representatives as Forum 
participants with access to all 
official events of the Forum

• �One-to-one meetings with 
key participants of the 
Russian and international 
market of innovations

• �Organization of special 
events (selected section, 
panel discussion, business 
lunch)

• �Press-events

• �Prime speaking slot for 
company representatives 
(with the approval of 
Programme Committee)

• �Exhibition space to 
accommodate the stand

• �Demonstration of 
technological achievements 
of the company

• �Informational support of 
the Forum on Russian and 
international business events

• �Company name and status in 
publications and press-releases 
of Russian and foreign media 

• �Company name and status 
on issue-related Internet 
resources (forums, blogs, social 
network. etc.)

04



Strategic sponsor

Exposure includes but is not limited to: 

• �Opportunity to organize special company events in a 
range of formats 

• �Up to 150m² of exhibition space 

• �Access to a venue for a press conference

• �Registration of a total of 20 company representatives 
as Forum participants

• �On an individual Flag at the entrance to the Forum site

• �Company commercial featured on the screens at the 
Congress, Exhibition and Youth Forum venues

• �Company name and sponsorship status indicated in 
Forum press releases	

This package includes placement of the company corpo-
rate logo as follows: 

• �On Forum promotional materials published in the media 
and specialised youth media

• �On all aspects of the Forum’s outdoor advertising cam-
paign

• �On the Forum commercials aired on TV channels

• �On the official Forum and Youth Forum websites, includ-
ing a brief description of the company, company banner 
and active link to the company’s website.

• �Extensive exposure on the branding and promotional 
materials of the Forum and Youth Forum, including on 
Youth Forum participants’ welcome pack, Programme 
Schedule, Forum Maps, the “Information for partici-
pants” brochure, Exhibition Catalogue, a large propor-
tion of Advertising Spaces and screens within Forum 
and Exhibition venues, exposure in the background to 
footage of Forum events broadcast to Higher Education 
Institutions as part of the Youth Programme

• �Prime speaking slot for company representatives (with 
the approval of Programme Committee)

Package Price RUB 20,000,000/ EUR 500,000/ USD 667,000 (net of VAT)

05

Strategic sponsors will have an especially high profile at the event. This exclusive sponsorship gives companies a special role, positioning them side-by-side with 
the Open Innovations organisers. 



General sponsor

Package Price RUB 15,000,000/ EUR 375,000/ USD 500,000 (net of VAT)
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Exposure includes but is not limited to:

• �Opportunity to organize a special company event 
in a range of different formats 

• �Up to 100m² of exhibition space 

• �Access to a venue for a press conference

• �Registration of 10 company representatives as 
official Forum delegates

• �Company commercial featured on the screens at 
the Forum and Exhibition venues 

• �Company name and sponsorship status indicated 
in Forum press releases	

This package includes placement of the company 
corporate logo as follows: 

• �On Forum promotional materials published in the 
media

• �On all aspects of the Forum’s outdoor advertising 
campaign

• �On the Forum commercials aired on TV channels

• �On the official Forum and Youth Forum websites, 
including a brief description of the company, 
company banner and active link to the company’s 
website.

• �A high-level of exposure on the branding and pro-
motional materials of the Forum,  including on the 
Forum Programme, Forum Maps, the “Information 
for participants” brochure, Exhibition Catalogue, 
Advertising Spaces within Forum and Exhibition 
venues

• �On an individual flag at the entrance to the Fo-
rum site

• �Prime speaking slot for company repre-
sentatives (with the approval of Programme 
Committee)

General sponsors will have a strong presence at the event with significant exposure at all events held within the Forum programme.



Official sponsor

Exposure includes but is not limited to:

• �Opportunity to organize a special 
company event – round-table or panel 
discussion 

• �Up to 70m² of exhibition space 

• �Access to a venue for a press confer-
ence

• �Registration of a total of 7 company 
representatives as Forum participants

Company commercial featured on the 
screens at the Forum and Exhibition 
venues

• �Company name and sponsorship status 
indicated in Forum press releases

• �Prime speaking slot for company 
representatives (with the approval of 
Programme Committee)

Package Price RUB 10,000,000/ EUR 250,000/ USD 333,000 (net of VAT)
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Russia BEYOND THE HEaDLiNEs
section sponsored by rossiyskaya gazeta, russia 
www.rbth.ru

Experts Shed Light on Russia’s Capital Flight 
rbth.ru/23721 Money & Markets

Russia has lost $782.5 billion 
in illicit capital flight over the 
past 18 years, while $552.9 
billion of illegal money has en-
tered the country over the same 
period according to a recent study 
by Global Financial Integrity 
(G.F.I.). However, as G.F.I. direc-
tor Raymond Baker wrote in the 
report: “These figures could be a 
gross underestimation as they 
don’t include estimates of money 
transferred by criminal groups 
engaged in things like drug smug-
gling and prostitution.” Russia 
ranks sixth globally in the size 
of illegal outflows behind India, 
Indonesia, Malaysia, the Philip-
pines and Nigeria.

The G.F.I. report, which used 
the World Bank’s methodology to 
calculate both declared and un-
declared outflows, states: “Russia 
has a severe problem with illegal 
flows of money. Hundreds of bil-
lions of dollars have been lost that 
could have been used to invest in 
Russian health care, education 

corruption Cash economy plays a major role in illicit transactions 

the size of russia’s shadow
economy undermines recent
efforts to improve the
business climate and track actual
capital flow.

and infrastructure. At the same 
time, more than a half-trillion 
dollars has illegally flowed into 
the Russian underground econ-
omy, fueling crime and corrup-
tion.” It also said that some of the 
causes of the outflow were cor-
ruption, financial crime and in-
efficient customs administration.

Of the total amount that left 
the country, 63.8 percent was 
made via unrecorded wire trans-
fers. Transfer pricing — selling 
commodities to shell companies 
registered overseas at discounted 
prices — is another favorite way 
of sending money offshore. The 
Russian government has been 
concerned, particularly as the vis-
ible capital outflow spiked fol-
lowing the onset of the 2008 cri-
sis. At the start of the last decade, 
capital flight had fallen to $18 
billion a year, but ballooned to 
$133.7 billion by the end of 2008 
as a result of the economic crisis. 
In the next two years, the amount 
of capital flight fell again, but 
alarmingly jumped back up to 
$80.5 billion in 2011, compared 
with $34.4 billion in 2010. The 
outlook for this year is better, with 
analysts and the government ex-
pecting capital flight to fall to 
about $50 billion. But the report 
found that things are slowly im-

russian economy 
still affected by 
illicit capital outflow

Finance Minister anton siluanov (center right) is trying to combat the problem of the shadow economy.

ben aris
speCial to rbth

$782.5 billion
in illicit capital flight has left Russia 
over the last 18 years while $552.9 
billion of illegal funds have entered 
the country over the same period.

$50 billion
is the estimated capital flight for 
2013. However, in more positive news, 
the size of the shadow economy has 
fallen from 46 percent for most of 
the last decade to 35 percent in 2011.

50,000
corruption cases were investigated by 
Russian police in 2012 and resulted in 
convictions of more than 7,000 peo-
ple on graft charges.

in Figures

proving; the size of the shadow 
economy fell to 35 percent in 2011. 
Finance Minister Anton Siluanov 
said part of the problem is that 
25 percent of Russia’s money mass 
is cash, compared with the 7 to 
10 percent average in O.E.C.D. 
countries, and suggested such 
changes as encouraging salaries 
to be paid by bank transfer, pro-
moting the use of bank and cred-
it cards, and setting a limit to the 
size of allowed cash transactions. 
Said Siluanov in an interview 
with business daily Vedomosti, “It 
is essential to reduce the level of 
cash payment in the economy, 
which currently comprises 25 per-
cent of all turnover, over 100 per-
cent more than in developed mar-
kets, and even 50 percent more 
than in other developing markets.” 

The size of Russia’s shadow 
economy is 3.5 times larger than 

that of any other G8 country due 
to inefficiencies with public ad-
ministration and tax evasion. 

taking on corruption
The Kremlin has finally start-

ed to act by significantly stepping 
up an anticorruption drive. Since 
last November, a number of high 
level public officials have been 
put in the spotlight. In the most 
recent case, State Duma Deputy 
Vladimir Pekhtin asked to be 
temporarily relieved of his duties 
as chairman of the Duma’s Cre-
dentials and Ethics Commission 
after opposition blogger Alexei 
Navalny posted documents indi-
cating that Pekhtin owns $2 mil-
lion worth of U.S. property in 
Florida that he had failed to de-
clare under transparency laws for 
members of parliament.

In 2012, Russian police inves-

tigated over 50,000 corruption 
cases and convicted more than 
7,000 people on graft charges.

At the recent all-Russia anti-
corruption conference, which took 
place in Kazan in mid-February, 
Federal Council Speaker Valen-
tina Matviyenko spoke about the 
ways corruption damages the 
Russian state. “These figures show 
that despite all implemented mea-
sures, corruption is one of the 
most burning issues. Moreover, it 
has penetrated all spheres of so-
cial life in Russia: authorities, 
housing services and utilities, ed-
ucation, health care, law enforce-
ment. And attempts to equate 
‘official and corruptor’ are super-
ficial and unfair,” Matviyenko 
said. “If we don’t truly overcome 
[corruption], the country won’t 
be able to successfully develop 
and move forward.”

Corruption, financial 
crime and inefficient 
customs administration 
are some causes of the 
outflow.

business a new survey shows that younger russians believe that there is more potential for new businesses at home than abroad

business experts are optimistic 
about a poll indicating that the 
next generation of entrepreneurs 
is ready to create new companies 
at home instead of going abroad. 

A survey conducted jointly by Bi-
znes Molodost and the Levada 
Center has revealed that the ma-
jority of young Russian entrepre-
neurs believes doing business in 
Russia has great potential.

Eighty-four percent of respon-
dents were positive that in terms 
of business opportunity, Russia 
has a lot more to offer than the 
West. Although 56 percent of 
those who took the survey have 
no plans to settle permanently 
outside Russia, 73 percent ex-
pressed an interested in studying 
abroad.

Part of the reason young Rus-

Entrepreneurs Go Big and Stay Home 

asya panoyan
rbC daily

inside the minds of entrepreneurs
sians are bullish on the country 
is the change in business strat-
egy since the early 1990s. “The 
typical entrepreneur’s profile has 
evolved to the next level,” said 
Biznes Molodost co-founder 
Pyotr Osipov. “Today’s business-

men are looking to have fun 
rather than just make money.”

Nevertheless, young entrepre-
neurs do need support. Apart 
from tax cuts and a lower ad-
ministrative burden, businesses 
need guidance from those who 
have learned the ropes in a re-
al-life environment. According 

But Anton Danilov-Danilyan 
of Delovaya Russia thinks that 
the country remains too reliant 
on raw materials — and rather 
than improving, the situation is 
actually getting worse. “We never 
said [Russia’s] current business 
activities were going in the right 
direction,” Danilov-Danilyan 
said. Unfortunately, the raw ma-
terials industry remains the only 
area that has been developing. 
Before 2010, the share of raw 
materials and primary industries 
in exports was to the tune of 
63–65 percent, whereas today it 
amounts to approximately 85 
percent.”

According to Danilov-Danily-
an’s forecasts, the country will 
have to focus on agriculture in 
the second half of the 21st cen-
tury. “We have huge potential here, 
which can be tapped by lifting 
the existing barriers,” he said.

to the survey, 82 percent of as-
piring businessmen would like 
to work with a personal busi-
ness mentor.

Yevgeny Yakubovsky, a mem-
ber of the managing board at 
the small business association 
Opora, said: “There is no doubt 
that the business community in 
Russia has come along in leaps 
and bounds. Business activities 
in Russia during the first few 
years after the collapse of the 
Soviet Union boiled down to ei-
ther privatizing state-owned 
property or siphoning off gov-
ernment budget funds. Today, the 
situation is different.”

Yakubovsky believes that 
modern Russian entrepreneurs 
are getting closer to typical busi-
nessmen. Moreover, starting a 
business has become trendy 
among young people, which he 
sees as a good sign.

part of the reason 
young russians are 
bullish on the country is 
the change in business 
strategy since the 1990s.

This package includes placement of the company corporate logo  
as follows: 

• �On Forum promotional materials published in the media

• �On the official Forum website, including a brief description of the company, com-
pany banner and active link to the company’s website.

• �Exposure on the branding and promotional materials, including on the Forum 
Programme, Forum Maps, the “Information for participants” brochure, Exhibition 
Catalogue, and on electronic materials on the Forum Disc distributed to delegates

Official sponsors will strengthen their presence at the Forum through wide exposure in a variety of areas.



Special sponsor

Package Price RUB 5,000,000/ EUR 125,000/ USD 167,000 (net of VAT)

Exposure includes but is not limited to:

• �Up to 50m² of exhibition space 

• �Access to a venue for a press conference

• �Registration of a total of 7 company representatives 
as official Forum delegates

Company commercial featured on the screens at the 
Congress and Exhibition venues

• �Company name and sponsorship status indicated in 
Forum press releases

This package includes placement of the company 
corporate logo as follows: 

• �On Forum promotional materials published in the media

• �On the official Forum website, including a brief 
description of the company, company banner and 
active link to the company’s website.

• �Exposure on Forum branding and promotional 
materials, including on the Forum Programme, 
Forum Maps, the “Information for participants” 
brochure and Exhibition Catalogue

• �Prime speaking slot for company representatives 
(with the approval of Programme Committee)

08

Special Sponsors will have enhanced exposure at a large proportion of Forum events. 



Telecommunications sponsor

Package Price RUB 5,000,000/ EUR 125,000/ USD 167,000 (net of VAT) as well as technical support at the Forum

Forum Maps, the “Information for partici
pants” brochure, Exhibition Catalogue

• �Prime speaking slot for company 
representatives (with the approval of 
Programme Committee)

Exposure includes but is not limited to:

• �Up to 70m² of exhibition space 

• �Registration of a total of 7 company 
representatives as Forum participants

• �Company commercial featured on the screens 
at the Forum and Exhibition venues

• �Company name and sponsorship status 
indicated in Forum press releases

This package includes placement of the 
company corporate logo as follows: 

• �On Forum promotional materials published in 
the media

• �On the Forum’s outdoor advertising  
campaign

• �On the official Forum website, including a brief 
description of the company, company banner 
and active link to the company’s website.

• �On a special stand in the One to One 
Negotiation Area

• �Exposure on Forum branding and promotional 
materials, including on the Forum Programme, 
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Automotive sponsor

Package Price RUB 2,000,000/ EUR 50,000/ USD 67,000 (net of VAT) + Forum Transfers

Exposure includes but is not limited to:

• �Up to 60m² exhibition space to accommodate the 
Track Sponsors stand 

• �Registration of a total of 6 company representatives 
as Forum participants

• �Company commercial featured on the screens at the 
Congress Venue

• �Automotive Sponsor’s branded vehicles used to trans-
port guests and Forum participants

This package includes placement of the company corpo-
rate logo as follows: 

• �On Forum promotional materials published in the 
media

• �On the Forum’s outdoor advertising campaign

• �On the official Forum website, including a brief de-
scription of the company, company banner and active 
link to the company’s website.

• �Exposure on Forum branding and promotional materials, 
including on the Forum Programme, Forum Maps, the “In-
formation for participants” brochure, Exhibition Catalogue 
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Air carrier sponsor

Package price – RUB 2,000,000 / 50,000 € / 67,000 $ (net of VAT)
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Exposure includes but is not limited to:

• �Up to 60m² of exhibition space

• �Registration of a total of 5 company representatives as Forum  
participants

• �Company name and sponsorship status indicated in Forum press  
releases

• �Transport support of the Forum in the form of tickets for international  
speakers of the Forum.

This package includes placement of the company corporate logo as follows:

• �On Forum promotional materials published in the media

• �On all aspects of the Forum’s outdoor advertising campaign

• �On the official Forum website, including a brief description of the company, com-
pany banner and active link to the company’s website.

• �Exposure on Forum branding and promotional materials, including on the the “In-
formation for participants” brochure, Exhibition Catalogue, Forum Programme

• �Company commercial featured on the screens at the Congress Venue



Theme sponsor

Package Price RUB 3,000,000/ EUR 75,000/ USD 100,000 (net of VAT)

Sponsorship of a single aspect ‘track’ of forum events
Exposure includes but is not limited to:

• �Prime speaking slot for company representatives (with the ap-
proval of Programme Committee)

• �Up to 50m² of exhibition space 

• �Registration of a total of 7 company representatives as Forum 
participants 

• �Company name and sponsorship status indicated in Forum press 
releases

This package includes placement of the company corporate logo 
as follows: 

• �On Forum promotional materials published in the media

• �On the relevant section of the official Forum website, including 
a link to the company’s website, as well as a company banner on 
the main section of the Forum website.

• �Exposure on Forum branding and promotional materials, includ-
ing on the the “Information for participants” brochure, and on 
advertising spaces in the auditorium dedicated to the track 
sponsor’s specific event
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Among the planned tracks of 

Forum business programme:

• �New models and technologies 

of venture investment in 

projects

• �Target and customized 

medicine; cure for cancer, 

senescence; neuroscience; 

study of human genome; 

employment of digital 

technologies in medicine and 

public health

• �Big Data; optic technologies; 

cybersecurity; the impact of 

global information revolution 

on the outside world

• �Innovations in energy saving 

and resource efficiency

• �High technologies in 

development of transport 

and energy infrastructure 

of modern metropolis; new 

technologies in town planning

• �Compound materials; new 

materials in building industry; 

compostable materials

• �Workshops for R&D managers



Exhibition sponsor

Package price – RUB 2,000,000/ 50,000 € / 67,000 $(net of VAT)

Exposure includes but is not limited to:

• �Up to 50m² of exhibition space 

• �Registration of a total of 4 company representatives as Forum 
participants

• �Company name and sponsorship status indicated in Forum 
press releases

• �Company commercial aired on screens in the Exhibition  
venues 

This package includes placement of the company corporate 
logo as follows: 

• �On Forum promotional materials published  
in the media

• �On all aspects of the Forum’s outdoor advertising  
campaign including outdoor advertising on public transport 
of Moscow 

• �Special positioning of the Sponsor within the exposition stands of Fo-
rum’s Organizers in congress and exhibition events scheduled in 2013.

• �Express interview with the Sponsor’s management representative 
on the Exhibition page of the Forum official website 

• �On the official Forum website, including a link to the company’s website

• �Exposure on Forum branding and promotional materials, in-
cluding on the “Information for participants” brochure, and on 
electronic materials on the Forum Disc distributed to delegates, 
in the Presentation zone of the Exhibition, on the hall of State 
reception for the Forum participants
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Entertainment programme official sponsor

Package Price RUB 5,000,000/ EUR 125,000/ USD 167,000 (net of VAT)

Exposure includes but is not limited to:

• �Registration of a total of 5 company representatives as Forum partici-
pants

• �Company name and sponsorship status indicated in Forum press 
releases

• �Company commercial aired on screens in the Exhibition venues 

This package includes placement of the company corporate logo as fol-
lows: 

• �On Forum promotional materials published in the media

• �On the web-page about the Entertainment Programme on the official 
Forum website, including a link to the company’s website

• �Exposure on Forum branding and promotional materials, including on 
the “Information for participants” brochure, and on electronic materi-
als on the Forum Disc distributed to delegates, in the brochure with 
the Forum Entertainment Programme ,on the special information 
stand “Entertainment Programme of the Forum”, on surfaces of State 
reception hall for the Forum participants, on invitations to the State 
reception for the Forum participants.
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Youth programme official sponsor

Package price – RUB 2,000,000/ 50,000 € / 67,000 $(net of VAT)

Exposure includes but is not limited to:

• �Opportunity to organize a round table

• �Welcome speech of Sponsor’s representative 
in the official opening ceremony of the Youth 
Programme.

• �Possibility to organize thematic events (presenta-
tion, lecture, workshop) within the activities of the 
Youth Programme 

• �Possibility of establishing a Sponsor’s special 
prize for the winners of the contests held on the 
Youth Programme venues. 

• �Registration of a total of 4 company representa-
tives as Forum participants

• �Company commercial featured on the screens at 
the Congress, Exhibition and Youth Forum venues

• �Company name and sponsorship status indicated 
in Forum press releases, in informational materi-
als about the Youth Programme on thematic 
Internet resources (blogs, websites and others), 
in printed handout materials announcing the 
Forum Youth Programme (invitations, leaflets) 
for distribution on thematic events and in higher 
education institutions of Russia

This package includes placement of the company 
corporate logo as follows: 

• �On Forum promotional materials published in the 
media and specialised youth media

• �On the official Forum and Youth Forum websites, 
including a brief description of the company, 

company banner and active link to the com-
pany’s website.

• �Extensive exposure on the branding and promo-
tional materials of the Forum and Youth Forum, 
including on Youth Forum participants’ welcome 
pack, Programme Schedule, Forum Maps, the 
“Information for participants” brochure, Exhibi-
tion Catalogue, a large proportion of Advertis-
ing Spaces and screens within Forum and Ex-
hibition venues, exposure in the background to 
footage of Forum events broadcast to Higher 
Education Institutions as part of the Youth 
Programme

• �Prime speaking slot for company representatives 
(with the approval of Programme Committee)
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Voluntary programme sponsor

Package price – RUB 1,500,000/ 38,000 € / 50,000 $(net of VAT)

Exposure includes but is not limited to:

• �Sponsor’s logo on the Voluntary Programme web-
page on the official Forum website www.forin-
novations.org with an active link to the Sponsor’s 
website for the whole time of preparation and 
conduct of the Forum.

• �Citation of Sponsor’s name and sponsorship sta-
tus in informational materials about the Volun-
tary Programme on thematic Internet resources 
(blogs, websites and others)and  on websites of 
leading Russian universities

• �Sponsor’s logo in informational materials about 
the Voluntary Programme published in the stu-
dent and specialized youth media

• �Sponsor’s logo on the banner placed on  
websites of universities and organizations- 
partners 

This package includes placement of the company 
corporate logo as follows: 

• �Sponsor’s logo on print media materials distrib-
uted within visiting/onsite meetings in Moscow 
higher education institutions (over 60 HEI) from 
March to May 2013 (posters, flyers, resource 
materials, pens and notebooks with branding, 
mobile roll-ups).

• �Sponsor’s logo on print media materials dis-
tributed within educational programme for 
volunteers from September to October 2013, 
Crocus Expo (resource materials, branded 
portfolio, pens and notebooks with branding, 
mobile roll-ups).

• �Distribution of Sponsor’s branded print media 
materials on additional Forum events within “Year 
of the Volunteer”. 
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Fedorova Daria
Foreign Partners & Sponsorship Manager/ Fund “Forum for Innovations”
d.fedorova@forinnovations.org
http://forinnovations.org/en/
Phone: +7 (495) 660 0668 (4070)/ +7 (926) 214 2146

Fund “Forum for Innovations”
Tel.: +7 (495) 660-06-68, +7 (495) 787-06-68

Fax: +7 (495) 664-83-99
info@forinnovations.org

Address: 7, Pavlovaskaya St., Moscow, Russia, 115093

We offer you to become a sponsor of 
the Moscow “Open Innovations” Forum!

The deadline for applications for sponsorship – up to September 1, 2013
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